
       
 
promoting innovation. celebrating success. engaging leadership. 
 
 
People of color who are business owners, civic and corporate leaders, entrepreneurs and 
community stewards are a hard-working, intelligent, innovative and tenacious breed. We've 
proven that we can succeed despite myriad obstacles, limited resources and fierce 
competition. Often, we have to prove that we are twice as smart, nimble, resourceful and 
enterprising to break through and become effective at serving our target markets and 
prospective clients.  
  
We need to get our stories heard. We need to get the word out about how leaders of color – 
Latinos, Asian Americans, African Americans and Native Americans – are spurring the 
growth of Oregon's economy and contributing to the continuous development of our 
communities. 
 
MISSION 
Colors of Influence online magazine serves as a catalyst between business and civic 
communities of color and the people who matter most: prospective clients, partners and 
collaborators. 
 
VISION 
Colors of Influence seeks to serve those business leaders, entrepreneurs, and professionals 
who are interested in cultivating synergies with other like-minded businesspeople, as well as 
prospective partners in the mainstream business community who may want to tap into our 
collaborative strength as an economic force. 
 
STRATEGY 
By sharing success stories and highlighting the contributions of business owners, leaders, 
entrepreneurs and professionals of color, Colors of Influence is focused on cultivating 
relationships and fostering strong networks and knowledge-sharing among diverse business 
communities throughout the state. 
 
DID YOU KNOW? 
Á Almost 7,000 firms in Oregon are owned by Latinos 

 
Á African-Americans owned and operated more than 2,000 businesses 

 
Á Asians owned more than 9,000 firms 

 
Á American Indian and Alaska Native-owned firms totaled more than 3,000 

 
Á Women of color owned a total of 9,558 businesses in Oregon, employing more than 

7,000 workers. 
Source: U.S. Census Bureau, 2004 
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focus on leadership Small and emerging businesses are the lifeblood of the 
economy. Beyond contributions to business, nonprofit entities with a social mission 
increasingly are gaining greater ground in enabling communities of color to prosper. Our 
foremost goal is to highlight the successes and accomplishments of Latino, Native 
American, African-American, and Asian-American business and civic leaders who are 
carving their unique niche in Oregon's economy.  
 
focus on knowledge One of our goals is to provide a one-stop resource for 
minority business leaders and entrepreneurs to share lessons learned from a wide array of 
business issues: from strategy to marketing, from finance to motivating employees, from 
securing loans to sharing tips on legal issues. Doing good makes excellent business sense, 
and for leaders of nonprofit organizations, we thrive to serve as a robust information 
resource. 
 
focus on success We're proud of your every accomplishment, and we want to help 
spread the word about important milestones for your business or nonprofit venture. Send us 
notices about new projects and ventures, appointments to civic organizations, promotions, 
awards and recognitions: we want to hear about them. 
 
about the editor Developing Colors of Influence magazine merges journalism and 
leadership – the two passions of editor and producer Maileen Hamto, MBA. Journalism has 
always been an important part of her life, even as a young girl growing up in Manila. When 
the Hamto family emigrated to Houston, Texas in 1992, Maileen decided to study journalism 
in college and pursue writing as a career. She has served in a wide array of marketing 
communications capacities in various industries, including higher education, health care, high 
tech, petroleum, among others. She holds an MBA from the University of Portland and a 
Bachelor’s in Journalism from the University of Houston.  
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BANNER ADVERTISING 
 
These high visibility ads link to your organization’s site and appears on the left menu bar 
of the page. Our banner locations are designed to get the audience’s attention without 
annoying them. We choose not to clutter every page with banners just to get our 
impression count up. We carefully display your message alongside popular editorial 
content, giving you the most effective exposure.  
 
Delivery Methods: All ads should be e-mailed. For banner ads, we accept jpg, gif and/or 
swf files. Text sponsorships (e-newsletter) should be submitted in a Word document or e-mail. 

 

Large Banner Ad 
Dimensions: 125 x 400 pixels 

 
 

     
Medium Banner Ad 

                            
                Dimensions: 125 x 250 pixels 

 
 
 
 
 
 
    
 Small Banner Ad 
       Dimensions: 125 x 125 pixels 

 
 
 

 
 
 

 2007 Summer Fall 2008 Winter Spring 
 

Ad Materials Due 
 

July 5 
 

October 5 
 

January 20 
 

April 20 
 
 

 
Target Distribution 

 
July 15 

 
October 15 

 
January 30 

 
April 30  

 
 

Quarter 330 
Annual 1188 

Quarter 270 
Annual 972 

Quarter 255 
Annual 918 


